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ABSTRACT 
 
 
 
 
The purpose of this study is to evaluate the role of authenticity, as an 
important factor in the souvenir purchase behaviour of Malaysia’s international 
tourists. Demographic characteristics (gender, age, origin and annual income) have 
major influence on the preference of souvenir categories and importance of souvenir 
attributes. The three most preferred souvenir categories among international tourist 
are respectively “clothing & accessories”, “food, drink & chocolates” and 
“handicraft”. The authenticity attribute ranked second among most important factors 
following physical attributes in the souvenir purchase behaviour of Malaysia’s 
international tourists. The survey result shows international tourists tend to find 
traditional & cultural meaning and Malaysian made product, as the most important 
souvenir authenticity attributes. 85% of survey tourists’ respondents are willing to 
pay more for local made souvenirs made compare to the imported products. 
According to the results of Pearson correlation tests, older tourists have higher 
tendency to purchase local made souvenirs compare to younger tourists. Cross 
tabulation tests shows tourists from Europe, America, Africa and Oceania are more 
concerned about authenticity attributes compare to Asian and Middle Eastern 
respondents who are more concerned about Aesthetic Attributes and Value Attributes. 
Majority of international tourists are relatively satisfied with the Malaysian souvenir 
market. 
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ABSTRAK 
 
 
 
 
Tujuan kajian ini dijalankan adalah untuk mengkaji kepentingan 
‘authenticity’ sebagai factor utama dalam tingkah laku pembelian cenderamata 
terhadap pelancong antarabangsa di Malaysia. Ciri demografi (jantina, umur, 
kewarganegaraan, dan pendapatan tahunan) mempunyai pengaruh pemilihan 
katogori utama cenderamata dan kepentingan pencirian cenderamata. Cenderamata 
yang menjadi keutamaan kepada pelancong antarabangsa adalah pakaian & aksesori, 
makanan, minuman & coklat dan kraftangan. Faktor pencirian ‘authenticity’ 
merupakan faktor terpenting kedua selepas kepentingan faktor pencirian fizikal. 
Kajian mendapati pelancong antarabangsa mementingkan makna tradisional & 
kebudayaan dan produk Malaysia sebagai pencirian ‘authenticity’ terpenting. 85% 
daripada responden sanggup berbayar lebih bagi mendapatkan barangan buatan 
tempatan berbanding barangan luar negara. Mengunakan kaedah ‘Pearson 
correlation test’, kajian mendapati pelancong yang berumur mempunyai 
kesanggupan yang lebih tinggi untuk mendapatkan barangan tempatan berbanding 
pelancong golongan muda. Penggunaan ‘Cross tabulation test’ pula mendapati 
pelancong yang berasal dari benua Europe, Amerika, Afrika dan Oceania lebih 
mementingkan percirian ‘authenticity’ berbanding pelancong daripada benua  Asia 
dan Timur Tengah yang mengutamakan pencirian estetik dan nilai. Majoriti 
pelancong antarabangsa mencapai tahap kepuasan sederhana baik terhadap pasaran 
cenderamata di Malaysia. 
 
 
 
 
